


ISTANBUL TECHNICAL UNIVERSITY
INDUSTRIAL DESIGN, MA

Developed expertise in design thinking and research methodologies; authored
the thesis "The Impact of Technology and Traces of National Representation on
Eurovision Stages,’ examining the intersection of technology, stage design, and
national identity.

TU DELFT
STRATEGIC PRODUCT DESIGN, EXCHANGE

During my time in TU Delft's master’s program, | built strategic design capabilities
while working with KLM, Ford, and Eneco to develop forward-thinking projects that
enhanced community relationships

ISTANBUL TECHNICAL UNIVERSITY
INDUSTRIAL DESIGN, BA

During my Bachelor's studies in Industrial Design at Istanbul Technical University, |

specialized in concept development, 3D modeling, and professional presentation of
product ideas.

Native Ci A2 A1l

FIGMA

ADOBE CREATIVE CLOUD
Photoshop | Illustrator | InDesign | Fresco
Premiere Pro | After Effects | Animate | Character Animator | XD

CINEMA 4D | RHINOCEROS

MICROSOFT OFFICE
Word | Excel | PowerPoint

FREELANCER

Currently serving as Senior Designer in the Global E-Commerce Branding & Creative
Team at Henry Schein, leading branding strategy and governance within large-scale
Content Migration Projects. Also driving automation and Al-powered workflows in Figma
to streamline design processes and ensure brand consistency across teams.

Delivered Ul/UX design projects for global firms including JAMS, AIMX, Vredestein, Zoetis,
and Watkins Wellness, developing user-centered digital experiences. Designed interface
systems for interactive games, focusing on usability, engagement, and visual coherence.

Provided design production and consultancy services across logo design, brand identity
systems, presentations, social media content, books, and manuals for clients including
NMQ Digital, Pure Food Pure Taste, and Captain Energy.

Authored and illustrated the book Kara Masallar. Curated the exhibition Turkey: More
Than Kebab for Dutch Design Week and presented academic articles on Eurovision at
international conferences.

OUTWORK EVENT COMPANY
ASSISTANT CONTENT MANAGER

Contributed to the curation and production of Design Week Turkey 2017,
coordinating both international and local exhibitions.

PAZ ISTANBUL
ART DIRECTOR

Worked at a boutique agency specializing in the culture and entertainment sector,
managing social media accounts for films and cultural institutions. Gained experience
across both digital and print media, producing promotional materials for organizations
such as BASKA Sinema, Institut Francais, and British Council, as well as festival films
including the Golden Globe-winning Mustang.

BEYAZPERDE.COM - WEBEDIA TURKEY
TRAFFIC MANAGER & GRAPHIC DESIGNER

Designed and animated digital advertisements for the website, managed direct client
communication for approvals, and published campaigns through ad servers.
Monitored campaign performance and prepared statistical reports for clients.

Tracked website analytics including traffic, page views, unique visitors, and audience
demographics such as age and socioeconomic segments, optimizing promotional
materials based on data insights.



I design systems through the lens of stories —
weaving culture, ritual, interface, and identity into

experiences people can truly inhabit.



VA HENRY SCHEIN®

GLOBAL E-COMMERCE
VISUAL SYSTEM

As part of the Global
E-Commerce Branding &
Creative Team at Henry Schein,
| contributed to aligning digital
experiences across lreland, the
UK, Canada, the US, France,
Benelux, Germany and ltaly.

Role:

Creative Direction,
Visual Systems Design,
Brand Architecture,

Cross-Platform Implementation




Thousands of product and informational The work focused on building and refining a

pages needed to operate within strict global scalable visual framework.

brand governance while remaining sensitive Structured content hierarchies

to regional identity and regulatory nuance. Flexible layout systems

lconography and infographic standards

Product-focused visual storytelling

Each element was crafted to ease cognitive

load for professionals navigating complex

clinical information.



High-value equipment and consumables
required different visual strategies.
Through disciplined layout, feature
iIsolation, and contextual imagery, technical
specifications were translated into clear,

decision-oriented experiences.

Accuracy remained central.

Clarity became the differentiator.

The outcome was a unified digital ecosystem

spanning multiple markets, carefully

balancing global consistency with regional

adaptability.



ARTIFICIAL INTELLIGENCE
MALAYSIA EXPO 2026

Designing a visual identity for

a national-scale technology

platform.

AIMX demanded a brand system that
positioned Malaysia as a forward-
looking Al hub while preserving

institutional credibility.

Role:

Brand Identity,

Visual System Development,
Cross-Platform Applications




The color system was precisely tuned
to convey technological progress while
remaining accessible across both

public-facing and institutional platforms.

Graphic elements suggest data flow

and neural networks, evoking their logic

without resorting to literal representation.




Sonn

BRANDING &
INTERFACE SYSTEM

A mobile puzzle game born

from research into heritage,

pattern logic, and calm play.

Role:
Brand identity
Ul system

Promotional visuals




Midnight Blue (#191970)
Important headers or accent text

Indigo Blue (#2A80BD) Tile invites players to
Text, highlights, or active elements.
N merge numbers and collect
Light backgrounds or soft highlights beautifully Crafted tileS eaCh
)
inspired by global mosaic
traditions and architectural
Key call-to-actions, .
rewards, or icons. ornamentation.

The branding draws inspiration from

Teal (#008080) the ornamental logic of Azul, particularly
Calm backgrounds or passive Ul

its celebration of Portuguese azulejo

BT SE s el atiatelis / The color palette was developed with

tilework.

or notifications. Charcoal (#333333) . | |
Main text or dark mode backgrounds. careful calibration, balancing saturated

ceramic blues with mineral neutrals and

Cool Light Gray (#EOEOEOQ)

Subtle highlights, borders, or inactive elements. accent tones that echo glazed surfaces.




Instead of replicating
historical motifs, the

identity distills their rhythm,
symmetry, and chromatic
balance into a contemporary
digital system.

The tile system was grounded in
research on geometric modularity
across mosaic traditions, examining
how repetition, rotation, and symmetry

generate both harmony and variation.

The project was recognized with the

Press Start: Games Founding Grant.




TURKEY:
MORE THAN
KEBAB

DUTCH DESIGN WEEK 2019

Repositioning Turkish

design beyond cliché.

Role:

Curatorial concept,
Visual identity,

Exhibition layout,
Designer coor dination,
Logistics and production,
On-site hosting and sales




JOINED

THE TEAM OF CREATED A THEME CONTACTED CURATED SET UP DESIGNED AND PRODUCED
ORGANIZERS FOR THE EXHIBITION DESIGNERS

THE EVENT A TIMELINE MY OWN PRODUCT

JULY 2019 The organization was challenging in many ways. It was an international event with physical products and limited budget. However with strong will, hard work and enthusiasm, it was possible to solve problemsg lit
e

DESIGNED
THE ARTWORK
OF THE EVENT

i HOSTED PLANNED ORGANIZED THE
FELLOW DESIGNERS THE LAYOUT LOGISTICS OF SHIPMENTS
S SETUP THE |
o EXHIBITION
% HOSTED MANAGED PACKED DELIVERED THE
%, THE EVENT THE SALES EVERYTHING PRODUCTS BACK
2,
\S‘@[

o ;
SPace in a flexible way. OCTOBER The event was like a big marketplace, the audience loved to see original products. We’ve sold more products than we had expected and returned the remaining work. -



This exhibition and dining experience challenged reductive
cultural narratives, presenting the full spectrum of

contemporary Turkish design

From ceramics and textiles to architectural concepts and digital media, the exhibition
gathered both established designers and emerging voices under one spatial

and visual framework.




The dining component activated

the objects on display.

Tableware became part of a live
experience rather than static

presentation.




The communication strategy positioned the
exhibition within Dutch Design Week as a

cultural counter-narrative.



PURE FOOD &
PURE TASTE

BRAND EXPRESSION
ACROSS SPACE &
PACKAGING

A culinary brand rooted
In memory, migration, and

Mediterranean generosity.

The visual system translates

personal heritage into tactile,

contemporary branding.

Role:

Visual concept,
Illustration

Layout system,
Typography selection,
Color direction




The fig-jam packaging was A watercolor portrait anchors the label

The palette draws from dried figs and sun-
created as a tribute product, with emotional resonance, transforming

Compositionally, the label balances:

faded textiles, creating warmth without Portrait illustration, ingredient storytelling

: : the jar from commodity into keepsake. nostalgia becoming cliché.
rooted in the founder's family

clear product hierarchy, artisan refinement.

history.




The spice collection required

a scalable system rather than

standalone labels.

Each blend was assigned a carefully
constructed color identity aligned with its
flavor profile and intensity. The chromatic

logic creates differentiation while

preserving coherence across the products.

Botanical illustrations were developed
based on actual ingredients within each
mix. These were layered into textured
compositions that suggest aroma, density,

and heat without overwhelming clarity.

The packaging communicates:
Authenticity, craft, clarity, emotional

warmth.




KAFATASI*®

*HEADBOWL

A CULINARY RITUAL
OBJECT

Two sculptural pieces rest on

the table, ambiguous at first

glance. Only when joined does

their purpose become clear.

Role:

Concept,

Product design,
Production coordination

Exhibited At:
Dutch Design Week 2019




i+'s
all abbou+
+he

experience|

WHEN ANNEKE AND HER FRIENDS WENT OUT FOR A MEAL, THEY FOUND STARING EYES ON THE TABLE.
THEY TRIED TO FIGURE OUT THE FUNCTION. IS I'T A SPOON STAND OR A PLACE TO PUT OLIVE PITS?

MEANWHILE IN
THE KITCHEN...

FOOD |S SERVED.

ANNEKE AND HER FRIENDS WERE
SURPRISED AS THEY NEVER HAD
THEIR SOUPS SERVED LIKE THIS
REFORE|

A CLING WAS HEARD WHEN THE TWO PIECES OF HEADBOWL CAME TOGETHER|



Serving becomes ceremony.

Headbowl reimagines dining as ritual. By
introducing suspense into a familiar act, it

elevates function into performance.




Merve Karpov

mervekarpov@gmail.com

mervekarpov.com



